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BRIEF INFORMATION ABOUT THE ACTIVITY (CRITERION NO. -                   ):1 

TOPIC/SUBJECT OF 
THE ACTIVITY 

STREAMING NOW-OTT IN THE TIMES OF COVID-19 

OBJECTIVES The main objectives of this research work can be summed up as: 

 To analyse consumer behaviour towards OTT platforms in India during 
and post coronavirus-induced lockdowns. 

 Determining quantitative and qualitative change in Indian audience’s 
OTT content viewership before and after COVID-19 outbreak. 

 Analysing influence of demographic statistics in determining OTT 
viewership. 

 Studying consumer behaviour with respect to OTT platforms. 

 Studying ethics in OTT business practices and the subsequent influence 
on consumer practices. 

 Analysing impact of content on viewership figures, and importance of 
content regulation in the industry. 

METHODOLOGY The present research work is empirical in nature and is primarily based on both 
primary and secondary sources of information. The secondary sources of 
information were used to develop the theoretical framework of study and 
therefore, a thorough study of various academic works in the field has been 
attempted. Various sources used in this connection are: books, research 
papers, study reports and articles which appeared in online and offline journals 
and newspapers also. 
 
Primary Source of information was the questionnaire-based survey of people 
living in Delhi and NCR region of India. The structured non-disguised 
questionnaire was distributed both online during the time period of July, 2020. 
Data was collected using both online due to ongoing pandemic. 
 
For the purpose of online collection of data, questionnaire was prepared in 
Google forms and an online link was created which was posted on social 
networking sites and e-mailed separately. The posted link can easily be 
accessed by simply clicking on it and when once the respondent is done with 
the task of filling up the questionnaire, it automatically asks for submission and 
all the responses were automatically collected in an Excel sheet. Respondents 
were given repeated reminders through phone calls and emails. 
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OUTCOMES 
 

The research indicated that COVID-19 pandemic has had a significant impact on 
consumer behaviour, with the lockdown increasing the usage and popularity of 
online streaming platforms. A strong correlation was found between the “effect 
of COVID-19” variable and the “behaviour” variable. The “content” variable (the 
type of content available) was also found to be one of the major variable in 
correlation with “effect of the COVID-19”. Hence it can be concluded that the 
pandemic has subsequently affected (positively) the behaviour of the people 
toward the OTT platforms.  
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